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BbIBUPAUTE PA3BUBAIOLLMNCSH TOPO[

lopoa JlbiTkapnHo MockoBcKoW o06/1acTn aABNseTCA
6NaroyCTpOEeHHbIM FOPOAOM - caTenIMToMm MOCKBbI
(pacnonoxeH Bcero B 8 kM oTt MKA/] no HoBopsa3aHCKO-
My LIOCCE) C BbICOKOPA3BUTLIM YPOBHEM COLMANBHOM
MHPaCTPYKTYpbl, YCAOEWHO (YHKLMOHUPYIOLLEN
NPOMbILL/TIEHHOCTBIO U TIOTUCTUHECKMMN LIEHTPAMMN.

PykoBoACTBO ropoga npunaraeTr 3Ha4duTenbHble
yCUNMUA MO PasBUTUIO FTOPOLACKOW MHAPaCTPYKTYypbl.
[pagocTpontenbHbIM M1aHOM Ha nepuog oo 2024 roga
npegnonaraeTcs yBesmyeHne CTpoutenibHoro ¢oHaa
00 103 M/H. KB. M., 4TO NoApa3yMeBaeT NPUTOK Hacene-
Husa ¢ 80 po 150 Thicay xutenei. Nommmo aToro, BeayT-
CS aKTMBHbIE pPa3paboTKmM MO CO3AaHMNIO TOMMCTUYECKNX
M MPOMBbILL/IEHHbIX MAPKOB, YTO NO3BO/NT 0OecnednTb
pabounMmn MecTtamm BO3pacTalollee HaceneHne ropo-
aa.

B HacTodawee BpemMa B 6/m3nexawmx paroHax
ropofa y>xe pacrosaraeTcsi 3Ha4MTelbHOE KO/IM4YeCcTBO
KOTTEAXHbIX MOCENKOB N aYHbIX yHACTKOB C HaCeNeHu-
em nopagka 30 - 40 Tbicay YenoBek.

YEAR 2023

' 1300 OOO a2 e

]sq m of housing

KUTEREn" '
residents = N
-

150 000

Choose a developing city

The city of Lytkarino of the Moscow Region is a
well-planned Moscow town-satellite (It is located
8 km from MKAD only) with advanced level of the
social infrastructure. Successfully functioning
industry and the logistics centers.

The city management makes considerable
efforts to develop the city infrastructure. The
town-planning for the period of up to 2024
provides the increase of the building fund up to

1.3 million sg. m. This means an inflow of the
population from 80 to 150 thousand inhabitants.
Besides, there is an active development of logistic
and industrial parks, This will allow providing
workplaces for the increasing population of the
City.

Nowadays, there is at ready a significant
number of cottage settlements and summer
cottages with the population of about 30-40
thousand people in the nearby areas of Lytkarino.
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OLUEHUTE YOAYHOE MECTONOJTOXEHUE

Estimate prosperous location

ToproBo - pa3sBnekaTtenbHbI LeHTp «BecHal» pacnonoxeH B LeHTpasibHOM
yactm ropofa J1biITKapuMHO Ha nepeceyeHnmn rmaBHbIX TPaHCMOPTHLIX MarnucTpa-
nen: ynuy, NMapkoas n CnopTtueBHas, obecneunBana yaobHbli noabe3a K TPL ns
nobon vyactm ropoga. Nommumo atoro, yepes ynuuy lNapkoBas naet 3HaunTe NNb-
HbI/ MOTOK TPAH3MTHOIO aBTO-TPaHCNopTa B 06be3 Npo6oK Ha HOBOPSA3aHCKOM
LLOCCe, @ TakXXe NOTOK aBTOMOOUIEN, CNeayloLWnX B KOTTEAXHbIE MOCENKMU.

Ewe ogH1UM npenmMyLecTBoM Npu BbiGope mectopacnosioxenua TPL asnatoT-
CA HaxoAsAWwMecs B HenocpeacTBeHHOW 611M30CTN 6/1aroycTpoeHHasa napkoBsagd
30Ha oTtabixa, K «Mup» » LeHTpanbHas nnowanb ropoga - Mecrta, KoTopble
AAaBHO cTanu niobuMbIMM M Hanbonee noceaeMblMU ANg BCeEX Xutenen" ropoaa.

66
s pasrpy3ku HoBops3aHCKOro wocce B/actsamm MockoBckor

00/1aCTV ObI/10 MPUHSATO MOCTPOUTE HOBYHO ABTOMOOU/IbHYHO JOPOrY
«/IbITKQPUHO - TOMU/IMHO - KPACKOBO - XKe/1e3HO 40P OXHbI».
L1

Hannuune TpaHCNOPTHOW pa3BA3KN Ha NnepeceveHnn J1bITKAPUHCKOro LWocce 1
maructpanu M-5 «Ypan» 3HaunTeNbHO 061ErYnT XN3Hb, MPEXAE BCErO, XUTENAM
JlbITkapuHo.

C paHHbIM ynyylWeHNneM TPaHCMOPTHOM AOCTYNHOCTU K ropoay JlbitkapuHo,
NOSBUTCS 60/IblUE BOSMOXHOCTU MPUBEYb K 9TOMY PaiOHY HOBbIX 3aCTPOMLLM-
KOB, YBE/IMYMB TEM CaMbIM YMCIEHHOCTb HACEeNEeHUA U, KaK crieactaume, Tpadunk
TOProBOro LeHTpa.

Takxe B CKOpPOM BpeMeHN 6)/,qu 3ariyljeH elje o4guH rnpoekKxT o

CTPOUTE/IbCTBY aBTOMOOU/IbHON goporu «MKAL - [A3epXuHCKui -
JIbITKAPUHOX.

Natocom peanmsaunm QaHHONO NPOEKTa CTAHET peLleHme paga TPaHCMOPTHbIX
npobnem, ogHOM U3 KOTOPbIX ABNSeTCa cBO6OAHOE coobLeHne ropoga ¢ 6nms-
nexawmMmn HaceneHHbIMM NyHKTaMn U, Kak CeactBue, yBenamdeHue 30Hbl Teppu-
TopuanbHOro oxsarta TPLl. 270 no3BonuT B 6amxanem 6yayuem 3HaunTeIbHO
yBeMn4uunTb nocewaemoctb TPLL 3a cueT NnpuTOKa HOBbIX MOCETUTENIEN, TEM CaMbIM
caoenas TPL| «BecHal» elie 6onee npmBnekatesibHbIM ANs apeHaaTopoB.
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Mpn cozpgaHUM KOHUENUMM Mbl NPOAYMbIBaAeEM
KaXxayro Aetasnb: OT BU3yaslbHOW NpUBeKaTe/IbHOCTU
[0 MaKCUMMasibHOro yao6cTBa PacrnosioXXeHMs BCEX 30H
TPLL. ToproBo - pazesnekaresibHbIn LeHTP «BecHal» - 310
coyeTaHne CTUNSA U KavecTBa NPUMEHAEMOro No BCEM
CTaHOapTaM TOProBbIX LEHTPOB €BPONencKoro ypos-
HS.

ApXnTekTypa, AusaiiH UHTEPbEepPOB, MHXeHepwus,
KauyecTBO MNpeasiaraeMblx TOBApOB, HanMuMe n ypo-
BEHb AOMOMHUTENBHbIX YC/yr He OCTABAT pPaBHOAYLL-
HbIM aXe CaMOro NMPUTA3aTe IbHOro NoceTUTenNs.

3aHatue Harpetca gna Bcex! NocnegHue fashion-
KONMEKUMN ANs MOAHUL M MOOHWKOB, KMHO3asnbl U
pa3BfiekatesibHble 30Hbl AN AeTEN U MOOOEXM,
HasMune ToBapoOB AN BCEW CEMbW, HY U, KOHEYHO,
YIOTHbIE pecTopaHbl U Kade ¢ pa3HoOOpasHenLnm
Bbl6opoMm 6/1to4. Camble ManieHbKME U3 HALLMX NOCETH-
Tenenm CMoryt BOOBO/Ib MOPE3BUTLCA Ha [LETCKOW
NUrpoBoOK NoWagke, noka Mx Mambl OyayT MokynaTb
NPOAYKTbl MUTAHMA ONA NPUrOTOB/IEHUSA BKYCHOIO
y>XXMHa goma.

ToproBo-pasBnekaresibHblii LEHTP «BecHal» - 31O
ropoa B ropoae, NnpeacraBnstowmn cobon cocpenoTto-
YEHWEe COBPEMEHHOW MACCOBOW Ky/bTypbl, 3a4atoLuii
CTWU/b U ANHAMUKY.

evels
GLA: 17 400 M2 Mapkoska: 350 M/

Parking (cars)

BYObTE B POPMATE

Be in format

While developing the concept, we think over
every detail: from visunl attractiveness to the
maximum ease of location of all the areas of the
Shopping and Entertainment Center, Shopping
and Entertainment Center "Vesna" is a
combination of style and quality in compliance with
all standards o the shopping centers of the
European level.

Its architecture, interiors design, engineering,
quality of the offered products, availability and high
leveel of back up services shall not leave
indifferent even the most pretentious guest.

There is a favorite pursuit for anyone there!
Latest fashion-collections for the fashion-
conscious women and dandies, cinema halls and
entertaining areas for youth, availability of the
goods for the entire family, cozy restaurants and
cafe with all sorts of menu, The youngsters can
enjoy themselves on the children playground,
while their mums enjoy th beauty salons and to buy
various foodstuff to prepare a tasty supper at
home. For your convenience, there is a free
parking on the basement storey our Shopping and
Entertainment Center.

Shopping and Entertainment Center "Vesna" is
a town in the city, being a concentration of the
modem mass culture, designed to set the style and
dynamics.

Hayano ctpouTtenbcTBa: 2 KBaptan 20
The start of construction: 2nd quarter 2011

OTKpbiTUE: 13 OKTAGPA 2012 I.

Commissioning: 1st quarter 2013




OPUEHTUPYUTECD HA YCNELUHbIX COCEOQEU

Be guided by successful neighbours

B cTonKA HoOPMALMS KOMHATA MAMbI U PEBEHKA NNOThbI
3CKAJIATOPbI il ova-kopT A TYANET

oXPAHA

N

\

BX0A
BTPL

1 MeradoH 6 BunaitH

2 Toagpyxka OnePRICE Coffee
3 XumuncTka 7 [om bbiTa

4 MTC 8 dnbgopano

5 Anbda baHk 9 BKYyCHO - 1 TouKa

‘II"I"N

10 SUNLIGHT 15 Onmvka AvikpadtT 20 dk3odopa 25 Anteka Purna 30 WHITE STONE 35 ZOLLA

11 ZARINA 16 Redmond 21 Napukmaxepckuii Marasui 26 4 Jlanbl 31 J1'atyanb 36 KynanuHka
12 Segnora 17 Incity 22 O'stin 27 Nepekpectok 32 Xiaomi 37 SOKOLOV
13 OnTuka ®asoput 18 LUKAS.2015 23 TELE2 28 baHk ABaHrapa 33 Mystery Time 38 Kykorika
14 GIPFEL 19 MpaveyHas 24 MSCHULKUIA psa 29 APXMB 34 SNEAKER CITY 39 Cynapb

CaMO0BCTyXKMBaHUS



OPUEHTUPYUTECD HA YCNELWIHbIX COCEOQEU

Be guided by successful neighbours

B cTonKA HoOPMALMS KOMHATA MAMbI U PEBEHKA NNOThbI
3CKAJIATOPbDI il ova-kopt B TYANET

=2 T

40 O'stin Kids 44 Kari 48 DNS 52 Acoola 57 Yurali-ropog

41 Askona 45 CUH 49 Coral Travel 53 Rieker 58 Beauty Studio

42 Fashion Style 46 MMNp 50 Ctyaus mebenu 54 Milana MHHbI Mopo30Bo

43 LiBeT AMBaHOB 47 Detckuii Myp “HoBbIii JOM” 55 Xe Mu 59 Miss Lingerie
51 Kyxnu Jlepom 56 Meyer 60 HuTouka

wcC
5700 m?
61 Tepemok
62 Cylumn-mapket
63 KFC
64 TOM mamkaﬂ
65 Burger King
66 Talickuii cTpuT dya
67 KuHoTteaTp KnHoranaktuka
KoMnbloTepHbIi Kny6
68 MynbTudoTo
69 MNyonanams
70 Antukace NOPTAN
71 YaixoHa

T




OMNPEAEJINTE KOHKYPEHTOB

Take the lead over competitors

He cmoTps Ha 1o, UTO . JIbITKapMHO NO NOTPEBUTETBCKOW In spite of the fact, that Lytkarino, as far as
ol N7 W (T E IV RIS R (Gl GEE RV R R C N[00 consumption and household incomes (average
NI R O R A N A A [ - E RIS ol ele Lol [Nl Salary is 43 000 rub, and above) are concerned,
RV o K N RN N C R E R E o sl e sl el Mmay be referred to Moscow, professional retail
(Ol o)1= T (=T [N =T e fe L T RV Ve R R S Rt ool [/ Market merely begins to gather pace.
o - DA S G e R e e et - Ch e Accordingly, for the time being the real estate
TBEHHbIX TOProBbIX LEEHTPOB. M0 3Toi npuunHe Gonbluas  MUECIRORETCCTIeN EERaReTEl = R lelelelIale)

YaCTb HACENEHUS COBEPLLAET OCHOBHYIO HaCTb MOKYMOK B . MRS SR AR IR SR e R B S el e NI E ey
MockBa. mainly goes shopping in Moscow.

CermeHT TOProBoit HEABUXMMOCTY 3aHNMAIOT yHUBEPCa- The retail property segment is represented by
Mbl U MarneHbKue MarasuHbl mocTpoiiki 50-70-x ropos. [l ASERSUCIEEE S RE EIEIE SRR S LI FElOes
e e R e R R e e /0s Tenants of SUCH prémiSes are mainlyordinary
puTeiinepsi. retailers.

Shopping and Entertainment Center "Vesna"
will be the first conceptual shopping centre of the
European level in the city, capable of attracting
economically active buyers from all over the city,
and fromthe nearby settlements.

TPL, «BecHal» - nepBbin B ropoge KOHLUEeNTyaslbHbIN
TOProBbl LEHTP COBPEMEHHOr0 YPOBHSHA, CMOCOOHbLIN
npuBredyb 3KOHOMUYECKN aKTUBHbIX MOKyrnaTenemn He
TONBKO CO BCEr0 ropoaa, HO 1 € 6iM3neXallnx panoHOB 1
noceneHun.
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® vesna-mall.ru
N trcvesna

NJOIMOBOPUTECD
O BbIF'OAHDbIX YCITOBUAX APEHADI

Negotiate favorable rent

KoHawunHa Onbra

HayanbHUK
KOMMep4ecKoro otaena
TPL «BecHal»

& +7(925) 365 22 89

¢« okonyashkina@vesna-mall.ru
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